Paper / Subject Code: 27923 / M edia M anagement

Time: 2% Hours

Instructions
1. All Questions are Compulsory
2. All Questions carry equal marks

3. Figures to the right indicate marks

Total Marks: 75

AG :- 3 Y AH TEHUT T[0T : 9k

1. 5d w1 1fard emRa

2. Gl FHT @HI 07 38

3. T ST &4 0 AT

Q1 A.What are the different roles in media buying and selling? (15 Marks)

HTEHT=AT G- Tshiees SmramTedt S{fHeRT S HTed? (347
OR/ fe&a

Q1.B.What are the various models of Budgeting? (15 Marks)

Feiet fafare Hieew v aRa? (3471

Q2.A.What are the steps involved in building an effective plan? (15 Marks)

TS AISHT IR FHOATETST ShIVTeT UTE=T 3TTed? (34 T
OR/ feFar

Q2.B.What is the PESO model? Is it helpful? Discuss with case studies. (15 Marks)

PESO AT FT 3T8? & UIH TS 12 h¥ TLIIE ==l ol (34 T0)

Q3A.How can we define the target audience? Which are the key factors? (15 Marks)

HTHE TG SeTeh S TRWTTNA % R1ehal? HEd HEeh hIvId Tea? (R4 TO)
OR/ feka

Q3.B.Describe the process of media segmentation. (15 Marks)

I ERERISERIEDEEEUE R (34 T
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Q4.A.Describe the various forms of mass media and their respective characteristics (print

media, broadcast media, digital media, and social media). (15 Marks)
wHifeam sfor drerer Hfeam) T aoia . (34 7T
OR/ fehar

Q4.B What are the challenges faced by media businesses in India? (15 Marks)
WIATA A AT SETAEHR hiTd! 3T HATEq? (3% 70T
Q5.Write Short Notes (Any 3) (15 Marks)
AR AIcH foTeT (RIvTerET 3) (15 T1)
a. Economic theory of budgeting.
b. Business of cinema in India.

AT T FadT,
c. Challenges of the implementation of the media plan.

HTEIH AT SHAASTSITEv el 3T,
d. Fragmentation of Content and Audience.

SR ST0T egeh forgie,

e. History of media business and commerce in India.
TRATC I HTEH SEET ST0T ST i,
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